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On Jan. 25, Fanshawe engineering 
students gained a new opportunity 
for success with an in-kind grant 
from Siemens Canada, worth a com-
mercial value over $248 million.

According to a Fanshawe com-
munications press release, Siemens 
PLM Software is a leading global 
provider of product lifecycle man-
agement (PLM) software and ser-
vices for a wide variety of industries 
including automotive, aerospace, 
machinery, medical devices, ship-
building and electronics.

With this grant and technology 
that will be used for course work, 
research and other academic studies, 
students will develop advanced skills 
required by more than 77,000 global 
customers who already use Siemens 
in their daily work, the release said. 
This includes 29 of the world’s top 
30 automakers.

According to Fanshawe president 
Peter Devlin, the Siemens PLM in-
dustry standard software grant and 
academic partnership also includes 
the help of Long Term Technology 
Services Inc.

“Thanks to the new collaboration, 
Fanshawe students [in the School of 
Applied Science and Technology] 
will have access to the same industry 
standard software in their classroom 
that businesses around the world are 
using to design today’s most sophis-
ticated products,” Devlin said.

Working with Siemens for open 
solutions and to churn ideas into 
successful products, Devlin said this 
“exciting” academic relationship is 
amazing for students and will help 
unlock potential and new grads with 
rewarding careers.

“This remarkable Siemens in-
vestment means we will train our 
engineering students for tomorrow’s 

jobs, today,” Devlin said. “In a dy-
namic world of increasing interna-
tionalization, we will keep pace 
using exceptional engineering soft-
ware.” 

This partnership also helps ring 
in Fanshawe’s 50th anniversary and 
Canada’s 150th as well.

According to the press release, the 
grant will also include NX™ soft-
ware, a leading integrated solution 
for computer-aided design, manu-
facturing and engineering, from Sie-
mens’ PLM Software business. 

“Siemens understands that the 
skills needed for the future of man-
ufacturing are very different from 
what we have needed in the past,” 
said Robert Hardt, President and 
CEO, Siemens Canada. “We are 

dedicated to empowering the next 
generation of digital talent by pro-
viding students with the advanced 
technology necessary to become the 
leading engineers of the digital fu-
ture.”

According to the release, Dave 
Machacek, chair of Fanshawe’s 
School of Applied Science and 
Technology, is looking forward to 
working with a global corporation 
that is on the leading edge of PLM 
technology.

“This partnership enables us to 
meet the needs of employers, while 
preparing our students for a variety 
of science, technology, engineering 
and mathematic (STEM) related 
careers,” Machacek said. “Our stu-
dents will gain real-world experi-

ence during their studies by using the 
same technology in the classroom 
that is used by companies world-
wide.”

Brian Mori, president and CEO 
of Siemens Industry Software Can-
ada, said the company is one of the 
world’s largest and versified engi-
neering companies with sectors in 
industry, engineering, infrastructure, 
health care and focusing on electri-
fication, automation and digitaliza-
tion.  

Mori even joked that the amount 
of the grant would be the equivalent 
of a lot of beer.

“Siemens and Fanshawe College 
share a vison to promote educational 
opportunities for students while en-
suring that Siemens and other high 

tech leaders have access to a highly, 
highly skilled workforce,” Mori said.

Mori acknowledged that Fan-
shawe is a global institute with cul-
tural diversity.

According to Mori, the partner-
ship is good for today’s students for 
a number of reasons.

“It’s important to put leading edge 
tools in the hands of students and 
challenging them to be the best that 
they can be and to educate them-
selves so that when they graduate, 
they can go into business and be im-
mediate contributors to companies 
that hire them. I’m sure when you 
challenge the young people today, 
that a lot of great things happen, and 
they often surprise you with their in-
novation and their creativity.”

Siemens donates new grant to Fanshawe 
Applied Science and Technology department

CREDIT: MELISSA NOVACASKA
From left to right: Dave Machacek, chair of Fanshawe’s School of Applied Science and Technology, Brian Mori, president and CEO of Siemens Industry Software Canada, 
Fanshawe president Peter Devlin, Aaron Guo, president London of Longterm Technology Services Inc. and Brianne Murphy, marketing and media specialist from Longterm 
Technology Services Inc.

MELISSA NOVACASKA 
INTERROBANG

Premier visits aviation technology students

Kathleen Wynne, Premier of 
Ontario, stopped by Fanshawe’s 
Norton Wolf School of Aviation 
Technology, on Jan. 24 as part of 
her list of recent campus tours. 
The college was the first one of a 
busy day, where she would later 

go to Conestoga College, Wilfrid 
Laurier University and the Uni-
versity of Waterloo. 

The premier toured the fa-
cilities, spoke with representa-
tives and students to understand 
what their program is all about 
and made time for an hour-long 
Q&A session with students and 
their concerns. Wynne was ac-
companied by Deputy Premier of 

Ontario, MPP for London North 
Centre, Minister of Advanced Ed-
ucation and Skills Development 
and Minister Responsible for Dig-
ital Government, Honourable Deb 
Matthews. President Peter Devlin 
was also in attendance and gave 
the premier a warm welcome be-
fore showing her around the air-
port campus and leading the main 
discussion with students. Fan-

shawe Student Union (FSU) pres-
ident Carlie Forsythe introduced 
Wynne and Matthews during the 
Q&A, before asking a question of 
her own. 

Wynne is on tour to see what 
students are doing in courses, and 
along with Matthews, spoke about 
a number of issues in regards to 
making Ontario better economi-
cally, including improved OSAP 

opportunities and education.
Students were fully engaged 

and while some thanked the pre-
mier and deputy premier for their 
visit, some challenged the notions 
of a few topics, including OSAP, 
electricity and hydro, and though 
there were protestors outside the 
venue, Wynne and Matthews were 
calm, though no questions from 
the media were taken.

CREDIT: MELISSA NOVACASKA
Premier Kathleen Wynne toured Fanshawe’s Norton Wolf School of Aviation Technology on Jan. 24 as part of her campus tours. After learning more about what the students are learning in their program, Wynne spoke 
with them in a Q&A style session to address issues that mattered most to them, including OSAP, hydro and electricity.

MELISSA NOVACASKA 
INTERROBANG
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As Prime Minister Justin Trudeau 
continues his town hall talks, his 
liberal cabinet retreat in tow and 
with a new American president now 
in the office, Canadians are con-
tinuing to see how Trudeau is able 
to handle everything that’s been 

coming his way.
With the recent cabinet shuffle 

and the scrutiny of his stay at the 
home of Aga Khan, a billionaire 
Ismaili Muslim, while on vaca-
tion, it’s time to take a look at what 
Trudeau has been promising and 
actually doing in his time as Prime 
Minister, which started almost a 
year and a half ago.

“Trudeau made a lot of campaign 

promises, but he hasn’t fulfilled a 
lot of them so far,” said Paul Hal-
lihan, professor from Fanshawe’s 
School of Language and Liberal 
Studies and a swing voter.

In Hallihan’s opinion, Trudeau’s 
recent town hall meetings appears 
to be a public relations way of 
showing Canadians he’s still busy, 
but there are still many promises he 
hasn’t quite gotten to yet, including 
legalizing marijuana, backing away 
from electoral reform and though he 
has approved some pipeline issues 
like the Trans Mountain pipeline, 
and the Northern Gateway pipeline, 
he still hasn’t dealt with all pipeline 
issues.

In terms of a budget, Hallihan 
said the liberals have come up with 
one and are spending money on in-
frastructure, which is a positive.

“But I think it’s partially a pub-
lic relations exercise, and all politi-
cians do this,” Hallihan said.

Hallihan also pointed out that al-
though this is not a big deal, there 
has been a sense of “chattering 
classes” in Ottawa of the opposition 
parties and some journalists over 
Trudeau’s “secret vacation” and 
staying at the home of Aga Khan.

“That was a blunder in my opin-
ion by the prime minister’s office,” 
Hallihan said. “They should have 
just come out and said this is where 
he’s going, but they tried to hide it 
[instead], and they got caught.”

Hallihan thinks most Canadians 
didn’t care too much on this topic, 
but it became more of an issue than 
it needed to be.

Hallihan also stated that though 
promises such as marijuana legal-
ization are on Trudeau’s unfulfilled 
list, there are still other issues, such 

as economic issues that are higher 
up on the agenda.

“I suspect more people, includ-
ing students [are asking] ‘Can I get 
a job? How much is school going to 
cost me? Can I get better loans?’ I 
think [the] bread and butter issues 
are much more important in this cli-
mate,” Hallihan said.

However, Hallihan isn’t too sure 
what Trudeau and his government 
are doing in terms of policies, if 
any, to help more students out with 
education, loans and possibly inter-
est rates.

Hallihan said the relation with 
indigenous people is a big issue, 
that’s an ongoing one with previous 
governments, as well as Trudeau’s, 
stating that there are many system-
ic issues like the environment and 
poverty that still needs to be done.

“It’s kind of a two way street, 
in the sense that there are federal 
government things that need to be 
done, but at the local band area too, 
amongst the various tribes of the 
first nation’s people, there’s inter-
nal politics there as well, which is 
separate from Ottawa.  It’s a very 
complicated process and it’s not 
going to be solved any time soon,” 
Hallihan said.

In terms of the cabinet shuffle, 
Hallihan is not surprised by it, and 
thinks the main thing that shifted 
the cabinet has to do with issues 
happening south of the border, in-
cluding newly elected President 
Trump.

Hallihan said the shift that made 
the most sense to him was that of 
Stéphane Dion for Chrystia Free-
land.

“She is a tough negotiator, she’s 
been the lead negotiator for the 

trade deal Canada did with the Eu-
ropean Union last year,” Hallihan 
said. “They need a top trade negoti-
ator, which is why I think they shuf-
fled her into that portfolio. They 
need a hard bargainer, and that’s 
why that happened.”

Hallihan thinks this particular 
shuffle was a good move, but that 
the federal government appears 
worried on the front which they 
should be, since they have no idea 
what Trump will do now that he is 
in power.

Hallihan believes Trudeau’s re-
cent cabinet meeting in Calgary is 
a way for the government to strate-
gize what to do next with whatever 
Trump does.

Overall, Hallihan said that the 
honeymoon phase with Trudeau is 
over and now Canadians might be 
asking what Trudeau has done thus 
far.

Aside from the cash for access 
and “secret vacation” scrutiny, 
Hallihan said Trudeau’s public re-
lations has been fairly good, but he 
thinks it’s starting to slip a bit.

Any government is stuck in the 
middle of dealing with environmen-
tal and climate change concerns as 
well as pipeline, which he says the 
Liberals are trying to “tight walk” 
through, which will play itself out 
in time.

“I think voters are now waiting to 
see if there’s more stuff they can get 
passed in parliament, to have an ef-
fect, particularly economic issues,” 
Hallihan said.

With the majority of seats in par-
liament, Hallihan said all anyone 
can do now is wait and see the what 
the Liberals do next.

MELISSA NOVACASKA 
INTERROBANG

Trudeau still has work ahead of him 

CREDIT: MELISSA NOVACASKA
Prime Minister Justin Trudeau has been in power for well over a year, so it makes sense why some Canadians could be questioning his work so far.

CREDIT: MELISSA NOVACASKA
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Businessman and reality TV star 
Kevin O’Leary made a late bid for 
leadership of the Conservative Par-
ty of Canada in mid-January.

O’Leary, best known for this role 
on CBC’s show Dragon’s Den and 
the American version Shark Tank, 
is a confident candidate, who stat-
ed he believed he would be the only 
one to handle both Prime Minister 
Justin Trudeau and President Don-
ald Trump.

Paul Hallihan, professor from 
Fanshawe’s School of Language 
and Liberal Studies and a swing 
voter, has two thoughts about 
O’Leary running for the party’s 
leadership.

In one sense, Halligan said 
O’Leary is comparable to Trump.

“He’s like a mirrored image of 
Trump,” Halligan said. “You have 
two guys that became famous for 
reality TV, they’re both super rich 
and they’re both egotistical, they 
think they’re better then other peo-
ple because they’re rich.”

However, in terms of talks of 
economic issues, Halligan said that 
unlike Trump, O’Leary is in favour 
of free trade and in the past he has 
been in favour to open borders for 

immigration, which is the opposite 
of Trump.

However, with a total of 14 can-
didates in the race to become the 
next leader of the Federal Con-
servative Party, and the fact that 
O’Leary missed the French debate 
since he doesn’t speak the lan-
guage, that could be an issue for 
him, Halligan said.

Though Hallihan doesn’t know 
what O’Leary thinks, he may be 
trying to do a Trump-like move, 
noting that candidate Kellie Leitch 
is also following Trump’s ap-
proach. She has called Trump’s 
message exciting and called for 
issues like increased screening of 
immigrants for Canadian values. 
Leitch also opposes carbon tax and 
legalization of marijuana.

Hallihan said that in terms of ei-
ther O’Leary or Leitch winning the 
leadership is an “all bets are off” 
approach since either could pos-
sibly win, noting the surprise of 
Trump’s win as an example.

According to Hallihan, if 
O’Leary does become leader for 
the Federal Conservatives, the idea 
of winning the next federal gener-
al election is again an “all bets are 
off” idea. However, Halligan per-
sonally would not bet on it.

“There may be a group of disaf-
fected voters that are conservative 

that are more right wing leaning, 
Trumpish, but I don’t suspect that’s 
the majority of conservatives, and 
I don’t think that’s the majority of 
voters in Canada.” Halligan said.

Hallihan noted that the political 
culture is different from that of 
the U.S., so if the candidates want 
to try and play a game similar to 
that of the U.S. political system, 
it might work for a bit, but he 
wouldn’t bet on it.

“The thing that O’Leary is run-
ning on, which is what Trump ran 
on is that, ‘I’m a successful busi-
nessman’ Well look at the Trump 
administration, it’s been a mess,” 
Hallihan said. 

According to Hallihan, the idea 
that a successful businessman with 
no political experience can still be 
a good politician hasn’t worked for 
Trump and he isn’t too sure how it 
will work for O’Leary.

 “He may be a really good busi-
nessman, but is he a good politi-
cian, that’s a whole other kettle of 
fish,” Hallihan said.

Hallihan said O’Leary can say 
whatever he wants about himself to 
win over Canadians, which is what 
politicians do, but it’s only rheto-
ric. 

“The proof is in the pudding,” 
Hallihan said.

Go booze free for dry February 
This February, the Canadian 

Cancer Society (CCS) is giving us 
the chance to contribute to some-
thing great and offer benefits to its 
contributors as well. 

Dry February is a month long 
online fundraiser that challeng-
es participants to go alcohol free 
for the month of February to help 
raise funds for the CCS, and raise 
awareness to the lives of people 
who have been affected by cancer.  
 “The Canadian Cancer Society 
wants to promote the idea that 
we can moderate our alcohol con-
sumption to help reduce the risk of 
cancer and at the same time raise 
funds for the Canadian Cancer So-
ciety’s work,” said Susan Flynn, 
senior manager of cancer preven-
tion at the CCS.

This is the second year in Cana-
da that CCS has held the fundraiser 
and they are hoping to build on the 
same success and let more people 
know that the opportunity to give 
up drinking for the month can 
modify our alcohol consumption 
and help lower the risk of cancer.

“From a survey conducted af-
ter our first Dry February, 75 per 
cent of people said that having 
gone booze free for the month re-
ally made them believe they could 
more easily moderate their alcohol 
consumption,” Flynn said.

There are many benefits to tak-
ing a break from alcohol that the 
CCS points out, such as; better 
concentration, better sleep, better 
skin, feeling a sense of achieve-
ment and perhaps one of the most 
important reasons, no more hang-
overs.

“A big part of the challenge is 
still going out and doing every-
thing you would normally do, 
we want people to learn that just 
because you can’t drink social-

ly, doesn’t mean you can’t have a 
good time,” Flynn said.

A third party fundraiser called 
Clear Heads International Limited 
has run similar booze free months 
in the UK, Australia and New Zea-
land and have raised over $30 mil-
lion in those countries.

“Last year we raised $48,000 in 
support of CCS and that money 
goes to support our work in terms 
of research, prevention, support 
services for Canadian patients and 
their families and other import-

ant work that the society does so 
that fewer Canadian citizens are 
touched by cancer,” Flynn said.

Through a survey conducted 
in 2015 by the CCS, they learned 
that many Canadians don’t realize 
that the alcohol in beer, wine and 
spritzers is cancer causing, more 
so then pollution, stress and expo-
sure to microwave ovens and cell 
phones as a cancer causing sub-
stance.

“One of our mandates is to insure 
that we encourage people to make 

informed decisions about their 
health and to make good choices, 
so this fundraiser is a great way to 
educate people,” Flynn said.

February is also the perfect 
month for participants who are still 
in tune with their New Years res-
olutions to lead a healthier, more 
beneficial lifestyle. 

“It is a good month not only 
because it is the shortest month, 
but in January while people are 
still celebrating, or getting back 
to work and school, February is a 

good month to start another new 
resolution that isn’t affected by 
distractions,” Flynn said.

Last year, as many as 10,000 
cancer diagnoses in Canada were 
related to alcohol.

So this February if you’re look-
ing for an excuse to cut back on 
drinking or quit entirely all to-
gether, February may be the month 
you’ve been waiting for. 

For more information about the 
fundraiser and to sign up, go to 
dryfeb.ca. 

MITCH VOLLMER
INTERROBANG

CREDIT: MITCH VOLLMER 
The CCS invites participants to go without booze for the month of February to help raise money for organization. 

Kevin O’Leary in the race for Conservative leadership
MELISSA NOVACASKA 
INTERROBANG

CREDIT: SREENSHOT FROM CBC NEWS’S YOUTUBE PAGE. HTTPS://WWW.YOUTUBE.COM/
WATCH?V=AQCSTYXUDXM

Reality TV star and businessman Kevin O’Leary placed his bid for the leadership of 
the Conservative Party of Canada. Only time will tell what Canadians think about this 
move.
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The Western Smartphone Film 
Festival is gearing up for their 
screening of student-shot short 
films on Feb. 4. The festival, now 
in its second year, sets itself apart 
by its content: every film is shot en-
tirely with a phone camera.

The festival started with two stu-
dents who wanted to make a fes-
tival that was both accessible and 
innovative. Bianca Huang, director 
of promotions for the festival, said 
that the smartphone is a powerful 
tool for accessible filmmaking. 

“Many of us have these devices 
that we use every single day. I think 
we ignore the capability that these 
devices have. They can capture 
storytelling just as effectively and 
beautifully as a camera.”

Everything is shot on a smart-
phone, though editing can be done 
on a computer. While the technol-
ogy may impose some limits, it has 
also led to some creative filmmak-
ing. 

“We did have a submission from 
a great pair of students that used vi-
sual effects. We’ve [also] seen ani-
mation,” Huang said. “Students are 
so open to taking on the challenge 
and they won’t let the smartphone 
limit them.”

The festival’s theme is misinfor-
mation and technology, something 
relevant in today’s heightened so-
cial climate. Filmmakers were giv-
en the theme in late December, and 
had until Jan. 20 to submit a seven 
to 10-minute long film.

The festival hopes to get more 
students interested in filmmaking. 

“Film is the best way of story-
telling and education because it’s a 
combination of audio, visuals and 
art,” Huang said. “It allows people 
to bring their vision forth in a more 
tangible way. It’s allowing students 
to reflect and think about themes 
that are relevant to them and project 

them through visual storytelling.”
You don’t have to be a film stu-

dent to enter: anyone with a smart-
phone can take part and learn a 
thing or two about filmmaking. 

“We all love movies and films, 
but I think we forget that we have 
that ability to just film something 
ourselves and learn from it. You 
don’t have to wait for permission 
from a course, it starts with picking 
up a camera – or smartphone – and 
experimenting with it,” Huang said.

The festival received 33 submis-
sions this year, with entries from 
University of British Columbia and 

University of Waterloo. A group of 
Fanshawe students in the TV broad-
cast program participated in the fes-
tival. 

“This is our first time entering a 
competition instead of just making 
it for school or for fun,” said pro-
ducer Davin Clifford.

Colby A. C. Thomson directed 
the film, with Troy Stuart as pro-
duction assistant and Zack Obando 
acting. Clifford, Thomson, Stuart 
and Obando are all Fanshawe stu-
dents. 

Thompson said that the limita-
tions of the smartphone made film-

ing an interesting experience. 
“We got more or less the shots we 

wanted. I was impressed by the vi-
sual quality of the smartphone cam-
era. They just lack control. You just 
need the technical controls to set up 
your shot before you do it.”

Thomson said that entering festi-
vals and putting skills to the test is 
essential for filmmakers, especially 
when exposure is on the line. The 
top three films will be screened at 
this year’s Forest City Film Festival 
in October. 

“You don’t get a lot of traction in 
this industry if you don’t do extra 

stuff. [If] you don’t have an edge 
over other people, you’re not going 
to get anywhere. You’re just going 
to be another Fanshawe TV gradu-
ate,” Thomson said. 

The screening is on Feb. 4 at 
1:30 p.m. The top ten films will be 
shown at Western Film on the sec-
ond floor of the UCC. Admission is 
free, and popcorn and drinks will be 
given out to the first 15 attendees. 

“The environment on festival 
day is very comfortable, we’re all 
students here,” Huang said. “We’re 
open to new ideas and watching 
films.”

Film festival taps into power of smartphones
THOMAS SAYERS
INTERROBANG

CREDIT: DAVIN CLIFFORD
Downstream, a short film shot entirely with a smartphone camera, is a Fanshawe team’s entry to the Western Smartphone Film Festival.

Public health was discussed over 
a city hall plan to ban all pop and 
candy machines from London city-
owned facilities.

In a new report put to debate be-
fore the Community and Protective 
Services at city hall Jan. 24, city of-
ficials discussed the advice of local 
public health leaders to remove the 
vending machines that sell sugary 
drinks and candies from municipal 
facilities.

According to the Middlesex-Lon-
don Health Unit, the sugary bever-
ages are considered to be dangerous 
and the aim is to bring effective 
change in the life of Londoners who 
are negatively impacted by the sug-
ary drinks. 

“I agree that there are some un-
healthy drinks and snacks deliv-
ered by these machines but there 
are also good things in the vending 
machines like Vitamin Waters and 
nuts,” said Sara Bolt, senior fitness 
consultant in Fanshawe Athletics. 
“I think they should still keep them, 
not necessarily all the Coca-Cola 
and candies but they should modi-
fy the vending machines with some 
healthy stuff like water, protein, 
peanuts, some diet foods and get rid 
of the pops.”

According to the report, the bev-
erages offered in vending machines 
as of now have an extremely high 
portion of sugar and children are 
at a higher risk of obesity after 
consumption. The additional sug-
ar intake might increase the risk 
of a child becoming obese by 60 
per cent according to an article by 
AM980. 

“When considering removal of 
vending machines in schools I don’t 
think it’s necessary because there 
are so many food items the students 
can buy inside the campus and they 
have more unhealthy options even 
if the drinks have been banned.”

Umar Farooq, a student at Fan-
shawe, shared his opinion about re-
moving the vending machines.

“I think I agree with the govern-
ment to ban the vending machines 
because those kinds of foods are not 
healthy and they give us all sorts of 
health problems like high blood 
sugar and high cholesterol, so wip-
ing them away from the communi-
ty makes us healthy,” Farooq said. 
“Removing the vending machines 
from school is [also] a great idea be-
cause they are so expensive, a small 
bottle of water costs $3, which is 
expensive for the students.”

If the decision to remove all 
vending machines is approved, an 
education campaign will begin be-
fore they’re all removed on Feb. 24. 

London city hall considering the removal of all city-owned vending machines 
SUBATHRA VARADHARAJ
INTERROBANG

CREDIT: SUBATHRA VARADHARAJ
This might be a scene of the past in city facilities as vending machines may be banned come Feb. 24.
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A recent study conducted by 
Karin van der Wiel, a postdoctoral 
researcher at Princeton University 
and the Geophysical Fluid Me-
chanics Laboratory, indicates that 
Canada will see milder weather. 

The study, which was published 
on Jan. 18, suggests that Canada 
will see milder days, which can 
be defined as having a maximum 
temperature between 18 and 30 
degrees Celsius, precipitation less 
than one millimetre per day and a 
daily mean dew point that does not 
exceed 20 degrees Celsius. 

Van der Wiel explained that in 
order to predict the weather, glob-
al climate models were used to 
simulate the weather all over the 
world. First, the current weather 
was simulated, followed by rais-
ing greenhouse gas concentrations 
to simulate the future weather. The 
difference in the number of mild 
days between each simulation was 
determined to be the increased 
number of mild days for a location. 

“Because temperature is ex-
pected to rise because of climate 
change, in the future more days 
will be over 18 degrees Celcius; 
therefore, there will be more days 
with mild weather in the future,” 
van der Wiel said. 

What this means for Canada 
however, which will come as a dis-
appointment to some, is that there 
will not be any mild days during 
the winter.

“In summer there are a few days 
with mild weather… The increase 
is about five to 15 days a year at the 
end of the century (2081 to 2100) 

depending on where you live,” van 
der Wiel said. 

Van der Wiel said that the dif-
ference in the number of mild days 
will gradually increase; however if 
it is recorded, there will be a no-
ticeable change. 

Mikayla Henry, a student in the 
early childhood education program 
at Fanshawe, said that she is con-
cerned for what it could mean for 
the environment.

“I’m excited [for milder weath-
er]…but it is definitely not good to 
have milder weather. It’s definitely 
going to affect nature and the envi-
ronment,” Henry said. 

Van der Wiel said that while mild 
weather is often met with positive 
reactions, it still comes with a cost, 
not only to the environment, but 
also to human health. 

“In the places where we find 
large decreases, more often sum-
mer days will be hot and humid…
mild days can no longer break up 
long heat waves. Also, absence 
of mild weather may impact con-
struction work, transportation or 
the holiday industry,” van der Wiel 
said. 

Van der Wiel stressed that what 
must be addressed is the root cause 
of milder weather. 

“If the increase [in mild weather] 
is because of less rainfall, this may 
cause problems for water availabil-
ity. We must not forget all other 
changes that come with climate 
change,” van der Wiel said. 

To understand this topic more 
thoroughly, view the study “Shift-
ing patterns of mild weather in 
response to projected radiative 
forcing” in the journal Climatic 
Change.

Climate change will have Canada 
experiencing milder weather

JESSICA EDEN
INTERROBANG

In collaboration between the Fan-
shawe Student Union (FSU) and 
Fanshawe, students are presented 
the opportunity to attend Launching 
Leader, a one-day student leadership 
conference.

The event will take place Feb. 
4 from 9 a.m. to 3:30 p.m. in the 
Alumni Lecture Theatre, D1060.

“The student leadership confer-
ence is a great opportunity for stu-
dents not just to learn skills on how 
to become a leader but also to be 
able to network within other stu-
dents from different programs,” said 
Rubelyn Smith, campus life facilita-
tor with the Student Academic Suc-
cess Services. 

According to Smith, the confer-
ence is also a chance for students to 
add to their co-curricular record. 

“[The conference] counts for 10 
hours of the activities they do so 
with this conference plus an addi-
tional workshop,” Smith said. “They 
would be able to complete their 
co-curricular record.”

In addition to aiding students in 
building their skills, it is also free for 
full-time students to attend and they 
will also be provided with a free 
breakfast, lunch and a chance to win 
a free laptop.

With full stomachs, Smith is hop-
ing the conference will help each 
student find their inner leader.

“Our goal is that students really 
see the potential in them,” Smith 
said. “A lot of students think they 

need to take multiple courses to be 
a leader, but I feel like internally we 
already have that within us, we just 
have to get it out of us.” 

The conference will be set up in 
such a way that no matter the learn-
ing style of the student, they will 
find something for them.

“This conference will be interac-
tive and will include workshops, ad-
vice, practical application and take-
aways,” Smith said. “If you don’t 
know if you’re a leader, this con-
ference is for you. If you want to be 
a leader, this conference is for you. 
If you’re already a leader, then this 
conference is definitely for you.”

And to help trigger your inner 
leader, entrepreneur, motivational 
speaker or rock star, mentor Paula 
Morand will be attending as the key-
note speaker.

“[She] will talk about bold courage 
using her high energy and humour to 
give you a better understanding of 
the foundations for becoming a lead-
er who impacts,” Smith said.

Morand will also be the facilitator 
for the Emerging Leaders breakout 
sessions.

To register for the conference go 
to fanshawe.ca/leaders or at a table 
that will be set up in B cafeteria all 
week.

According to Smith, students will 
receive an extra ballet to win the lap-
top if students sign up in person at 
their table. 

“We want to find out as service 
providers what it is that we can of-
fer students,” Smith said. “This is a 
great way for us to find that out.”   

 

Find your inner leader
JESSICA THOMPSON
INTERROBANG

CREDIT: DESIGNED BY DARBY MOUSSEAU
Students have the opportunity to attend a free conference on Feb. 4 to help bring out their inner leader. They will be provided a 
free breakfast, lunch and a chance to win a laptop. 
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While the list of President Donald 
Trump’s inadequacies would take 
more than the 500 word allotment 
I have for this article, I’m going to 
focus on just one today. His ego. 

It shouldn’t be a surprise that I say 
Trump has a big ego, and if it does 
I have a lot of questions for you, 
mainly, where have you been the 
last year and a half? But I digress.

We’ve all met someone like 
Trump. This guy drives a flashy car 
blaring music with heavy bass at all 
hours of the day, only texts girls af-
ter 11 p.m., sends dick pics to girls 
on Snapchat and calls them a slut 
when you tell him to go eff himself 
and talks a big game about all the 
girls he’s taken home but for some 
reason always seems to strike out 
when you see him at the club.

There are few things as fragile as 
the ego and masculinity of a man 
who knows he has nothing to back 
it up.

And Trump knows it. After his 
inauguration on Jan. 20, Trump’s 
White House press secretary Sean 

Spicer took the podium and gave a 
speech claiming that Trump’s ral-
ly brought the largest crowd ever. 
Trump himself made the same 
claims, adding that from his vantage 
point it looked like there were over 
one million people in attendance.

Most people, myself included, 
were extremely confused upon hear-
ing this because of one important 
fact that Trump and his people may 
not have taken into consideration. 

There was photographic evidence 
showcasing the difference in crowd 
sizes between Obama’s inaugura-
tion and Trump’s, and his was clear-
ly lacking in comparison. 

But really, let’s be honest here. 
“Crowd size” is just a euphemism 
for something else.

So why bother lying about it?
In this situation it becomes glar-

ingly obvious that Trump would 
rather lie and protect his ego as op-
posed to being honest and being up 
front with his audience. And that’s 
what makes his lies so frightening 
to me.

When the now infamous Kelly-
anne Conway said that Trump’s lies 
were actually just “alternative facts” 
she made one realization absolute-
ly clear. The Trump administration 
will say whatever it wants and the 
media better take it to be a fact… or 
else.

And on that note, the first 100 
days of Trump administration are 
off to a great start. Not.

It’s only been a few days, but 
Trump has already filed to remove 
the U.S. from the Trans-Pacific Part-
nership (TPP), has signed a bill to 
defund any health care organization 
that even mentions the word abor-
tion (which will have a deeply nega-
tive impact on women’s health), has 
promised to bring the coal industry 
back as opposed to investing in re-
newable energy sources, has said 
his government will likely push the 
Dakota Access Pipeline through, is 
muzzling scientists and government 
workers from speaking to the press 
without permission and to top it all 
off, he has signed an executive order 
to build a wall along the U.S. Mex-
ican border.

So those lies may seem minor 
in comparison to the potentially 
disastrous consequences of these 
policies, but seeing Trump’s lies so 
early on into his presidency has al-
ready put the media and the voters 
on high alert. 

So what the backlash to his lies 
says to Trump is this: we get it, 
you’re self-conscious about the size 
of your… crowd. But we see the 
truth, and we won’t let you get away 
with these lies. We’re watching you.

Alternative facts, alternative reality
CREDIT: JESSICA THOMPSON 

 Londoners marched on Jan. 21 for the Women’s March and anti-Trump messages were everywhere.

KERRA SEAY
WHAT DOES 
KERRA SAY?

Someone asked me the other 
day if I thought that the new U.S. 
president is the antichrist. I re-
plied that as far as I know he is 
just a man, an ordinary human like 
the rest of us, neither totally evil 
nor good.

Trump’s supporters might dis-
agree. For a good number of them 
he can do no wrong. He is going to 
make sure that the “deplorables” 
will now count for something. He 
will build a stronger American 
military. He will get rid of envi-
ronmental regulations. He will 
rejigger U.S. foreign policy to put 
America first. He will make the 
American economy once again the 
most potent on the planet. He will 
tell the politically correct where 
to get off. He will keep his hair-
dresser.

Trump’s enemies might also 
disagree that he is neither totally 
evil nor good. 

For a good number of them he 
can do no right. He is going to 
make sure that the “deplorables” 
will now count for something. He 
will build a stronger American 
military. He will get rid of envi-
ronmental regulations. He will 
rejigger U.S. foreign policy to put 
America first. He will make the 
American economy once again the 
most potent on the planet. He will 
tell the politically correct where 
to get off. He will keep his hair-
dresser. 

We love to put our faith in 
something or someone and often a 
political leader can seem like the 
best candidate for the role. Across 
this country people are flocking 
to spend an hour or so basking in 
the power and popularity of Prime 
Minister Justin Trudeau. In Chi-
na and North Korea many work 
hard to create a cult of personali-
ty around their respective leaders. 
In the U.S., leading up to federal 
elections, citizens are expected to 
declare themselves followers of 
either the Republican or Demo-
cratic candidate.

It is easy to cross the line be-
tween politics as a responsible 
activity to politics as religion. 
The rhetoric leading up to federal 
elections, especially in the U.S., 
but here in Canada too, can take 
on religious dimensions. By that I 
mean that potential leaders are of-
ten advertised as able to bring on a 
new age of prosperity and blessing 
for their respective nations. 

Their opponents, on the other 
hand, are held up as demagogues 
who are bound to lead the nation 
to ruin. 

Taking extreme views on the 
abilities of one leader or another 
is not helpful, and is potentially 
dangerous. But what can keep us 
from elevating political leaders to 
a god-like status or reducing them 
to demagogues?

Certainly it helps to have a tra-
dition of critical opposition to in-
cumbent leaders. 

We need the freedom to com-
plain about our leaders without 
fear of reprisal. This is where 
journalism, opposing political 
leadership and elections play im-
portant roles.

Might there be anything else to 
prevent making idols of our pol-
iticians? 

It is instructive to consider the 
various countries. At the risk of 
oversimplifying I will say this: in 
the Northern European and Amer-
ican nations, the possibility of 
god-like authoritarian leadership 
is less than in other regions of 
the world. In those areas it is less 
likely that a leader can get away 
with demanding their constituents 
see them as the be-all and end-all. 
Even Donald Trump is not likely 
to get more than half his country 
to worship him.

One thing that is frequently ig-
nored is the historic influence of 
the Christian tradition in those 
northern countries. It is often 
overlooked because, in an effort 
to find values that work for the 
majority of people in a diverse so-
ciety such as Canada’s, we do not 
like to appear to be elevating one 
religious perspective over another. 

However, it would not be honest 
to overlook the influence of Prot-
estant Christianity, and to a lesser 
degree Catholic Christianity, in the 
regions I have identified. These 
are areas where, until around six 
decades ago, Canadians visibly 
participated in their churches. And 
even if this has changed to some 
degree, the effects of Christianity 
in this country linger. Those ef-
fects are just below the surface. 

One way to scratch the surface 
is to show up at any Protestant or 
Catholic Church service on a Sun-
day morning. You will understand 
why the Christian tradition has 
had the effect of keeping politi-
cians humble. You will immedi-
ately be confronted with the claim 
that only God is God. We humans, 
even the politically elevated, re-
main simply human; nothing less, 
but nothing more either.

We are not to make religion 
out of our politics, or gods of our 
leaders. This is a key reason why 
trust in God is so vital. Without it, 
the tendency to make idols of our 
leaders will grow. If that happens, 
the burdens we place on them will 
become unbearable. Our expecta-
tions of them will turn into illu-
sions leaving us, not fulfilled, but 
angry. 

Political gods and demagogues

MICHAEL VEENEMA 
RUMOURS OF GRACE 
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How to make the perfect cover letter 

From:
Melissa Novacaska

To: 
Whomever it may concern

Dear Reader,

A cover letter is a formal document that should be tailored to a business letter format. The header of this one page document is the same as one’s resume. It is an extension of a resume that allows future employers to see why you are the right candidate for the job. The way in which one presents themselves within the cover letter is the way in which a potential employer will see you; therefore, the voice and words of the page must accurately reflect the kind of person you want to be known as, according to the job you’re interested in. The first paragraph is simply an introduction, one that clearly states the position you are applying for, where you found the job (whether it be a posting online or through a friend) and then state a reason or two why you are a good candidate for the specific position. The second paragraph is the ultimate meat and potatoes of applying for the position. Here, to the best of your ability, you will match the skills you have to what the employer is looking for. It is important that you do not necessarily want to repeat word for word what is in your resume on here, but rather this is the chance to further showcase yourself and go more in depth about what the future employer is looking for and what you have done in the past that correlates with the open position. An example would be to simply state the degree or certificate you have obtained, any relatable experience or examples that would demonstrate you have the required skills for the position. It is safe to include any transferrable skills from previous employment, which can help if you do not necessarily have relatable work experience or training.
Finally, the third paragraph is a brief wrap up, to thank the employer for their time in looking over your resume and cover letter. You can also request an interview in this paragraph and provided contact information. There is no specific word count for this page, but keeping it concise is key. You want your potential employer to be interested in looking over your resume and any other document you may provide, as well as getting in contact with you for that position you’ve worked hard for. Keep it simple, but include the best material you can so you’re set for success.

Sincerely,

Melissa Novacaska
Reporter, Interrobang

(This information was gathered with the help of Brigitte MacKinnon, resource and information officer at Fanshawe’s  Community 
Employment Services, located at the corner of Clarke Road and Trafalgar. The centre is open during the week for those looking 
for further assistance in finding employment.)

Objective This section is not necessarily used anymore, and rather a summary of qualifications is 

best to start with. 

Summary of 
Qualifications

This section includes five to 10 points that reflect the most important qualifications you 

have that fit for the specific position you’re applying to.

You will also include some education and related training, as well as years of experience 

in the field and any key points to obtaining that position you want.

You can include relatable education here, though there will be an entire education sec-

tion that follows.

Having your qualifications at the top is helpful, since employers tend to scan the top of 

your resume and decide from there whether to put it in the yes, no or read later pile. This 

lets employers see all your basic important information at a fist glance.

Experience This is where you would want to include all profession experience related to the posi-

tion you are applying for. If you have relatable experience, but from a different field or 

education, then you may have two separate sections. One labelled “related” experience 

and “other” experience.

You would list the experience you have by including the job title, location and years 

worked, including the month, since that helps to pinpoint the duration of your position.

Make sure your experience is bulleted in reverse chronological order

You can certainly include volunteer work, just under a separate section after your paid 

work experience. 

Education Finally, here you would include your schooling, training and any degrees, certificates 

you obtained. Include any academic achievements that will also demonstrates specific 

skills you’d like an employer to see for a specific job you’re applying for.

References If you have the space, it is wise to include personal references upon request, though it is 

not mandatory. Keeping a list of references is always good, just in case the employer is 

interested in contacting them shortly after reading your resume and cover letter.

 

tarting a business can seem near-
ly impossible but thanks to Leap 
Junction, it doesn’t have to be. The 
on-campus program is designed to 
give Fanshawe entrepreneurs the 
guidance, resources and connections 
needed to solidify their start-up and 
make it a reality. The best part of Leap 
Junction is that alumni can still access 
their services, so don’t worry about 
dropping in for the first appointment 
a few weeks before graduating. In-
terrobang wanted to see exactly how 
useful Leap Junction was, and after 
meeting with Annette Markvoort, the 
entrepreneurial animator, we feel all 
the more confident about our own 
business ventures.

While speaking with Markvoort, it 
became clear that defining the cus-
tomer base is a crucial first step in 
any start-up. While the idea itself is 
a necessity, it can be fleshed out and 
reworked over many iterations. Entre-
preneurs have to focus on who the cli-
ents are, if they would buy the prod-
uct or service and how much they 
would be willing to pay for it. If there 
aren’t any customers then it doesn’t 
matter how good the idea appears to 
be, it’s going to flop.

The only way to find the customer 
base is to do market research. Speak 
with people interested in similar 
products and utilize the Internet, af-
ter all it’s one of the greatest research 
tools in existence. Markvoort recom-
mended that entrepreneurs look at 
the value propositions of their com-
petitors and find ways to beat these. 
A value proposition is what makes 
each of the competitors unique.

“It could be value, price, customer 
service, uniqueness, it could be any 
number of things,” Markvoort said. 
“There’s lots of room out there for 
things that are the same, if you can 
deliver it in a different way.”

Having an idea isn’t the same as 
embarking on the journey. It might 
feel frightening embarking on the 
entrepreneurial adventure alone, but 
the desire to collaborate might be off-
set with fear of having your idea sto-
len. Don’t give into this fear.

One of the things Markvoort spoke 
about is how difficult it is to hear an 
idea and actually bring it to life. “I think 
there’s lots of people out there with 
an idea but they have no idea how to 
bring it to market and they never will. 
It takes hard work, it takes dedication, 
it takes incredible passion.”

It’s highly unlikely that someone 
who hears the idea will have the same 
fiery passion to bring it to life as you 
do. If you do happen to find a like-
minded individual though, it would 
make sense to partner up with them 
to pool resources and fast track the 
startup. This sounds ideal, but what 

happens if one party changes their 
ideas or stops working as hard? How 
are you tracking the hours and effort 
put in by the parties involved? Is there 
a method to establish whose hours 
are worth what? You can’t run a start-
up like a casual friendship. Paperwork 
should be filled out and ground rules 
must be agreed upon.

If the market research is complete 
and the startup team is established, 
it’s important to start making connec-
tions within London and utilize the re-
sources available through Leap Junc-
tion. The program is well-established 
and can connect entrepreneurs with 
mentors, incubator programs and or-
ganizations like Tech Alliance which 
offers mentorships, education, read-
ing material and even seed money to 
tech based start-ups.

Another useful resource is Lon-
don’s Small Business Center, which 
offers workshops, seminars and net-
working events. In addition to this, 
the Small Business Center also runs 
two government programs, Sum-
mer Company and Starter Company. 
The former of these is for returning 
students looking to create their own 
summer job. Eligible applicants re-
ceive start-up bursaries, mentorships 
and an additional bursary upon re-
turning to school. The Starter Com-
pany program is for graduates who 
are seeking mentorship and bursary 
opportunities as well.

While there are many other re-
sources, the last one worth mention-
ing here is the London Economic 
Development Corporation (LEDPC). 
They are highly equipped and offer 
programs focused on increasing cap-
ital, mentorship and garnering local 
support. LEDPC offers creative spac-
es to propel and focus entrepreneur’s 
ideas as well as competitions with 
monetary prizes based on start-up 
pitches.

The other organizations men-
tioned above are all part of the En-
trepreneurship Network (ESN) which 
houses many other programs and re-
sources all dedicated to fostering en-
trepreneurs. ESN is a near bottomless 
wealth of knowledge and expertise 
from across the board that are all fo-
cused on helping your idea become 
a reality. 

Being an entrepreneur can be 
scary, but you won’t ever have to do 
it alone. The thick network of profes-
sionals and good-willed individuals 
will help you navigate the sea of sur-
prises and setbacks that rise up on 
the path to success. The only thing 
left is to take the leap.

HOW TO START YOUR BUSINESS
NICK REYNO | INTERRBANG

(This information was gathered with the help of Brigitte MacKinnon, resource and information officer at Fanshawe’s  

Community Employment Services, located at the corner of Clarke Road and Trafalgar. The centre is open during the week 

for those looking for further assistance in finding employment.)

    A resume is a marketing document that serves to showcase what a person has to offer to potential employers. The top should 

include basic contact information, including an email that is professional-sounding. It is recommended to have an email that 

both encompasses either both your first and last name or the initial of your first name and a full last name. The resume should 

also tailor to the specific position you are applying for. A resume should be roughly two pages, as this allows for all important 

information to make it to your future employer and leaves nothing out. A one page resume might leave the employer searching 

for too many answers about yourself. Bullet points are also key when trying to keep your qualifications, skills, education and 

so on organized. For each statement, you will want to follow the Situation, Action, Result (STAR) model which starts with a 

strong action verb.

How to make the perfect resume
Melissa Novacaska | Interrobang
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How to make the perfect cover letter 

From:
Melissa Novacaska

To: 
Whomever it may concern

Dear Reader,

A cover letter is a formal document that should be tailored to a business letter format. The header of this one page document is the same as one’s resume. It is an extension of a resume that allows future employers to see why you are the right candidate for the job. The way in which one presents themselves within the cover letter is the way in which a potential employer will see you; therefore, the voice and words of the page must accurately reflect the kind of person you want to be known as, according to the job you’re interested in. The first paragraph is simply an introduction, one that clearly states the position you are applying for, where you found the job (whether it be a posting online or through a friend) and then state a reason or two why you are a good candidate for the specific position. The second paragraph is the ultimate meat and potatoes of applying for the position. Here, to the best of your ability, you will match the skills you have to what the employer is looking for. It is important that you do not necessarily want to repeat word for word what is in your resume on here, but rather this is the chance to further showcase yourself and go more in depth about what the future employer is looking for and what you have done in the past that correlates with the open position. An example would be to simply state the degree or certificate you have obtained, any relatable experience or examples that would demonstrate you have the required skills for the position. It is safe to include any transferrable skills from previous employment, which can help if you do not necessarily have relatable work experience or training.
Finally, the third paragraph is a brief wrap up, to thank the employer for their time in looking over your resume and cover letter. You can also request an interview in this paragraph and provided contact information. There is no specific word count for this page, but keeping it concise is key. You want your potential employer to be interested in looking over your resume and any other document you may provide, as well as getting in contact with you for that position you’ve worked hard for. Keep it simple, but include the best material you can so you’re set for success.

Sincerely,

Melissa Novacaska
Reporter, Interrobang

(This information was gathered with the help of Brigitte MacKinnon, resource and information officer at Fanshawe’s  Community 
Employment Services, located at the corner of Clarke Road and Trafalgar. The centre is open during the week for those looking 
for further assistance in finding employment.)

Objective This section is not necessarily used anymore, and rather a summary of qualifications is 

best to start with. 

Summary of 
Qualifications

This section includes five to 10 points that reflect the most important qualifications you 

have that fit for the specific position you’re applying to.

You will also include some education and related training, as well as years of experience 

in the field and any key points to obtaining that position you want.

You can include relatable education here, though there will be an entire education sec-

tion that follows.

Having your qualifications at the top is helpful, since employers tend to scan the top of 

your resume and decide from there whether to put it in the yes, no or read later pile. This 

lets employers see all your basic important information at a fist glance.

Experience This is where you would want to include all profession experience related to the posi-

tion you are applying for. If you have relatable experience, but from a different field or 

education, then you may have two separate sections. One labelled “related” experience 

and “other” experience.

You would list the experience you have by including the job title, location and years 

worked, including the month, since that helps to pinpoint the duration of your position.

Make sure your experience is bulleted in reverse chronological order

You can certainly include volunteer work, just under a separate section after your paid 

work experience. 

Education Finally, here you would include your schooling, training and any degrees, certificates 

you obtained. Include any academic achievements that will also demonstrates specific 

skills you’d like an employer to see for a specific job you’re applying for.

References If you have the space, it is wise to include personal references upon request, though it is 

not mandatory. Keeping a list of references is always good, just in case the employer is 

interested in contacting them shortly after reading your resume and cover letter.

 

tarting a business can seem near-
ly impossible but thanks to Leap 
Junction, it doesn’t have to be. The 
on-campus program is designed to 
give Fanshawe entrepreneurs the 
guidance, resources and connections 
needed to solidify their start-up and 
make it a reality. The best part of Leap 
Junction is that alumni can still access 
their services, so don’t worry about 
dropping in for the first appointment 
a few weeks before graduating. In-
terrobang wanted to see exactly how 
useful Leap Junction was, and after 
meeting with Annette Markvoort, the 
entrepreneurial animator, we feel all 
the more confident about our own 
business ventures.

While speaking with Markvoort, it 
became clear that defining the cus-
tomer base is a crucial first step in 
any start-up. While the idea itself is 
a necessity, it can be fleshed out and 
reworked over many iterations. Entre-
preneurs have to focus on who the cli-
ents are, if they would buy the prod-
uct or service and how much they 
would be willing to pay for it. If there 
aren’t any customers then it doesn’t 
matter how good the idea appears to 
be, it’s going to flop.

The only way to find the customer 
base is to do market research. Speak 
with people interested in similar 
products and utilize the Internet, af-
ter all it’s one of the greatest research 
tools in existence. Markvoort recom-
mended that entrepreneurs look at 
the value propositions of their com-
petitors and find ways to beat these. 
A value proposition is what makes 
each of the competitors unique.

“It could be value, price, customer 
service, uniqueness, it could be any 
number of things,” Markvoort said. 
“There’s lots of room out there for 
things that are the same, if you can 
deliver it in a different way.”

Having an idea isn’t the same as 
embarking on the journey. It might 
feel frightening embarking on the 
entrepreneurial adventure alone, but 
the desire to collaborate might be off-
set with fear of having your idea sto-
len. Don’t give into this fear.

One of the things Markvoort spoke 
about is how difficult it is to hear an 
idea and actually bring it to life. “I think 
there’s lots of people out there with 
an idea but they have no idea how to 
bring it to market and they never will. 
It takes hard work, it takes dedication, 
it takes incredible passion.”

It’s highly unlikely that someone 
who hears the idea will have the same 
fiery passion to bring it to life as you 
do. If you do happen to find a like-
minded individual though, it would 
make sense to partner up with them 
to pool resources and fast track the 
startup. This sounds ideal, but what 

happens if one party changes their 
ideas or stops working as hard? How 
are you tracking the hours and effort 
put in by the parties involved? Is there 
a method to establish whose hours 
are worth what? You can’t run a start-
up like a casual friendship. Paperwork 
should be filled out and ground rules 
must be agreed upon.

If the market research is complete 
and the startup team is established, 
it’s important to start making connec-
tions within London and utilize the re-
sources available through Leap Junc-
tion. The program is well-established 
and can connect entrepreneurs with 
mentors, incubator programs and or-
ganizations like Tech Alliance which 
offers mentorships, education, read-
ing material and even seed money to 
tech based start-ups.

Another useful resource is Lon-
don’s Small Business Center, which 
offers workshops, seminars and net-
working events. In addition to this, 
the Small Business Center also runs 
two government programs, Sum-
mer Company and Starter Company. 
The former of these is for returning 
students looking to create their own 
summer job. Eligible applicants re-
ceive start-up bursaries, mentorships 
and an additional bursary upon re-
turning to school. The Starter Com-
pany program is for graduates who 
are seeking mentorship and bursary 
opportunities as well.

While there are many other re-
sources, the last one worth mention-
ing here is the London Economic 
Development Corporation (LEDPC). 
They are highly equipped and offer 
programs focused on increasing cap-
ital, mentorship and garnering local 
support. LEDPC offers creative spac-
es to propel and focus entrepreneur’s 
ideas as well as competitions with 
monetary prizes based on start-up 
pitches.

The other organizations men-
tioned above are all part of the En-
trepreneurship Network (ESN) which 
houses many other programs and re-
sources all dedicated to fostering en-
trepreneurs. ESN is a near bottomless 
wealth of knowledge and expertise 
from across the board that are all fo-
cused on helping your idea become 
a reality. 

Being an entrepreneur can be 
scary, but you won’t ever have to do 
it alone. The thick network of profes-
sionals and good-willed individuals 
will help you navigate the sea of sur-
prises and setbacks that rise up on 
the path to success. The only thing 
left is to take the leap.

HOW TO START YOUR BUSINESS
NICK REYNO | INTERRBANG

(This information was gathered with the help of Brigitte MacKinnon, resource and information officer at Fanshawe’s  

Community Employment Services, located at the corner of Clarke Road and Trafalgar. The centre is open during the week 

for those looking for further assistance in finding employment.)

    A resume is a marketing document that serves to showcase what a person has to offer to potential employers. The top should 

include basic contact information, including an email that is professional-sounding. It is recommended to have an email that 

both encompasses either both your first and last name or the initial of your first name and a full last name. The resume should 

also tailor to the specific position you are applying for. A resume should be roughly two pages, as this allows for all important 

information to make it to your future employer and leaves nothing out. A one page resume might leave the employer searching 

for too many answers about yourself. Bullet points are also key when trying to keep your qualifications, skills, education and 

so on organized. For each statement, you will want to follow the Situation, Action, Result (STAR) model which starts with a 

strong action verb.

How to make the perfect resume
Melissa Novacaska | Interrobang
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Sometimes it can feel like there are lit-
erally no jobs out there; however, the truth 
is that there are so many right underneath 
your nose, you just may not know where to 
look.

Whether you are looking for full-time or 
part-time, Fanshawe has many resources 
available for students to use to search for 
a job.

Career Services at Fanshawe offers many 
opportunities and services throughout the 
school year to help with resume building 
and job searching.

“We are here to support students in their 
job search,” said Larissa Campbell, a Career 
Services consultant at Fanshawe.

A major component is the job posting 
website that can be accessed through your 
FOL account. The website is regularly updat-
ed with new volunteer, full-time and part-
time job postings.

Another option open to students is 
going in and meeting with Fanshawe’s ca-
reer consultants to get feedback on your 
resume, receive some tips on how to make 
your resume more competitive, talk about 
different job search methods and also learn 
about the different workshops available.

“What we cover in most appointments is 
we figure out what it is that you’re looking 
for, so we ask you what type of jobs you’re 
looking for. We make sure you know how 
to use our job search site, and any other re-
sources,” Campbell explained.

The main purpose of Career Services’ ap-
pointments is to help accompany you in the 
steps needed to take in order to reach your 
ideal career path compared to career coun-
seling which takes place in Counselling and 
Accessibility. They help figure out the direc-
tion you want to take with your career path, 
whether it’s testing or if you don’t know 
what direction you want to take.

Another way to get a job is by being ap-
proved for the Fanshawe Work Study Bursa-
ry Program. To do this, students must first 

apply online through financial aid and 
if you are accepted, you are then eligi-
ble to apply to the work study positions 
at Fanshawe.

“[Fanshawe students] can view the 
work study positions on our job site 
and then they need to come quickly 
to our office to find out the contact in-
formation of the people to apply to for 
those positions,” Campbell explained.

An important thing to note about 
the work study program is that even 
after you are approved, you are not au-
tomatically guaranteed a job.

“[Fanshawe students] compete 
for [work study positions] just as they 
would for any other job and so the in-
terview process happens from there,” 
Campbell said.

There are also other ways that you 
can look for jobs online. You may al-
ready aware of the Google search job 
websites such as indeed.ca; however, 
Campbell suggested to use the Fan-
shawe job site first because of employ-
ers specifically seeking Fanshawe stu-
dents and graduates. Also, while good 
opportunities can be found on those 
websites, it is necessary to be careful 
that you read through the information 
carefully and make sure that the em-
ployers are legitimate.

“Knighthunter is another good one 
for the local area because it’s based in 
London and the surrounding area and 
then another one that I like is the job 
bank which is run by the government 
of Canada that has lots of information 
on it,” Campbell said.

Another opportunity set up by Fan-
shawe that occurs in February is the job 
fair. It is a great way to network with 
employers from a variety of different 
fields. Make sure to dress profession-
ally, bring your resume along and be 
ready for possible on-the-spot inter-
views.

JESSICA EDEN | INTERROBANG

No matter how many times you’ve been in-
terviewed for a job, whether it’s McDonald’s 
or one of the biggest law firms in Canada, it’s 
always a nerve-racking experience. Howev-
er, preparing yourself for an interview goes 
a long way and hopefully being offered that 
initial interview minimizes the fear inside you. 
The hardest part is receiving an interview, but 
that doesn’t settle anything. After the inter-
view is confirmed, it’s time to live up to your 
resume with a stunning performance. 

First things first: Research
Never go into an interview without know-

ing who you’re working for, what they are 
promoting, their mission and vision, as well as 
their recent events or promotions. Fanshawe 
Career Services consultant Larissa Campbell 
said to always research the employer, review 
the job description, resume and practice 
answers to typical questions. It’s crucial that 
you never walk into an interview without any 
background information about the job and 
your desired position. Familiarity 
is a sign of passion 
and interest.  It’s 
impressive to know 
more than an inter-
viewer expects you 

to know about their 
company. 

Expectations
Go in to the interview expecting difficult 

questions. Walk in with confidence, and the 
only way to gain confidence is to learn about 
the possible questions you will be asked. Af-
ter researching, you will have a good idea of 
what kind of questions you will be faced with. 
Here are a few questions Career Services 
consultant, Campbell suggested: 

1) “Tell me about yourself, why did you ap-
ply for this position?”

2) “What are your strengths? What are your 
weaknesses?” 

3) Behavioural questions like, “Tell me 
about a time when you delivered exceptional 
customer service?”

If you don’t have much of an idea, Google 
is your friend. Google the company and do 
some more research and maybe find people 
who have been interviewed for this position 
in the past.

Attire 
Always dress professionally; even if it’s a 

casual job, you should always dress to im-
press. It is always a good idea to put more ef-
fort into your outfit for an interview than you 
do on a daily basis.

“Business casual or business profession-
al. Dress a little better than what you’d wear 
on the job,” Campbell said. Whether the in-
terview is for a fast food chain or an office, 
it never hurts to dress up as long as it’s not 
over the top. For example, a suggestion for 
females would be a blazer, a button up shirt 
and a pair of dark business pants or a skirt. 
For men, khaki or dark pants (not jeans), a 
button up shirt or a blazer makes for a busi-
ness casual outfit. It should not appear as 
cocktail party attire, nor should you wear any 
baggy clothing. 

In the moment
There is only so much you can do to pre-

pare yourself for this interview. So what do 
you do when you’re already there and you’re 
faced with a question you don’t know how to 
answer?

“Give yourself a few seconds to think of an 
answer; you don’t have to blurt something 
out right away. If you can’t, just be honest,” 
Campbell said. Everyone is human and it’s 
okay to not know all the answers; breathe 
and remain calm and confident. If you are 
faced with an inappropriate or illegal ques-
tion, Campbell said to either answer the 
question if you are comfortable, refuse to 
answer and let the employer know it is ille-
gal or address the reason they are asking the 
question without answering it directly. At the 
end of the day, you need to feel comfortable 
with the questions being asked, your privacy 
and personal life has nothing to do with your 
work life. 

The end
Just because your interview is over does 

not mean it’s the end. Once the questions 
are asked remember to end the conversation 
by restating your strengths and interests in 
the position. Thank them for their time and 
once you leave, Campbell said to remember 
to send a thank you note by email to all in-
terviews. Remember their names and thank 

them using a handshake. 

Extras
Always remember to plan ac-

cordingly. Never attend an inter-
view late, your first impression 
starts with time. If you do not drive, 
make sure you leave ahead of time 
and catch a bus. If you are carpool-
ing, make sure whoever is driving 
will be on time as well. If you are 
driving to your interview, avoid traf-
fic by leaving early. It’s better to be 
too early than too late.  Figure out 
the route to your interview location 
ahead of time as well. If you end up 
reaching your destination too early 
(more than 15 minutes early), kill 

some time by reviewing what you’ve prac-
ticed near the location. A good time to arrive 
is 10 to 15 minutes before your interview. 

A few communication tips are make sure 
you do not talk about your personal life too 
much. This is a professional environment; 
they are interviewing you to see if you are a 
good fit for the job, not their life partner. Do 
not interrupt them and always give them time 
to finish their sentences. Always relate your 
statements to your strengths and your inter-
est in the position.

Always wear a smile and believe in 
yourself. Educate yourself before an 
interview and confidence will follow.

Practice makes prime
prepping perfection: 

JOB INTERVIEWS

Contract

Contract

AJIITHA ANAND   I  INTERROBANG
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Fanshawe graduate and entrepre-
neur Tyler Bryden has a lot to be 
proud of. His marketing and produc-
tion company SixFive Interactive 
has just hired on a new employee 
and has an established office space 
in Innovation Works, a big step for 
the propel entrepreneurship program 
graduates.

Bryden has been interested in 
working for himself from a young 
age; he got his first job at 12 working 
from home as a copywriter. As he got 
older, his ambitions turned from odd 
jobs at home to starting his own com-
pany. Now he wants others to see that 
entrepreneurship is a real option. 

“Right now one of the big things 
I’m trying to push is that these op-
tions are out there because no one 
tells you. I had to dig for months to 
find where I could get a grant.”

Bryden’s journey started back in 
May of 2015 when he took part in 
the London Small Business Centre’s 
summer company program, where 
he received a grant of $3,000 to start 
his company. “It was a lot of fun and 
gave me my first taste of success in 
business,” Bryden said.

He returned for his second semes-
ter in Fanshawe’s interactive media 
design program. His next summer 
was spent at the propel entrepreneur 
incubator, where he received $15,000 
and heaps of support and exposure. 

“It gives you credibility. Now 

we’re not just some guys who start-
ed a company, we got the validation 
of going through propel and working 
with other entrepreneurs.”

He said that while the choice to 
start his own business was a bit of a 
risk, it’s not as big as most think. 

“It’s more risky to not be an en-
trepreneur, I find. I have friends who 
have had good, safe jobs and then 
something happens to their company 
out of no part of their own doing and 
they get fired. They have no trans-
ferrable skills sometimes.” He add-
ed that for a service company, little 
needs to be put in other than time and 
energy.

After completing propel, the com-
pany moved into Innovation Works. 
The co-working environment ap-
pealed to the SixFive team, as well 
as the social impact that so many of 
the tenants strive towards. “Every-
one wants to save the world here and 
it’s so inspiring.”

Bryden is concerned with social 
change and uses revenue from the 
company to combat stigma around 
sexuality and mental health, issues 
he has dealt with himself. 

“When I was 21, I finished my 
hockey career and went through a 
crisis of faith. We won a champion-
ship in London and it sent us into a 
vicious cycle of partying that sum-
mer.”

Later in the summer, his father suf-
fered a heart attack. “I went through 
this breakdown phase of, ‘I don’t 
know who I am, what do I want to do 
from life,’ and it spiraled into mental 

health issues and depression. It was 
a really tough time in my life but it 
really helped me prioritize what I 
wanted to do.” 

Bryden went public about his ex-
periences with mental health and a 
year later came out as bisexual. 

“Those were two big moments for 
me that were very socially oriented. 
There’re so many problems with 
mental health and LGBTQ rights that 
bother me.” 

SixFive Interactive is producing 
original content that will impact how 
people feel about mental health and 
sexuality; a project of theirs coincid-
ing with Bell Let’s Talk is creating 
videos about other Innovation Works 
tenant’s experiences with mental 
health.

Bryden noted that social change 
and responsibility is something more 
businesses should strive towards. 

“We have a drive to succeed in 
business, but like a lot of our gener-
ation we care about the actual issues 
behind it too.”

Looking forward, Bryden wants to 
see more support for entrepreneurs, 
but also for those struggling with 
mental health who have the entrepre-
neurial spirit. 

“Personally, I feel much happier 
now than before I started a company 
because what I’m doing is fulfilling.” 

Students interested in entrepre-
neurship should visit Leap Junction 
at Fanshawe and look into entrepre-
neurial programs in London.

 

Walking to the college has been a 
bit of a challenge of lately; therefore, 
discussing pedestrian safety has be-
come abundantly important. 

Due to the varied times of classes 
and the shortage of daylight during 
the winter, there will be times when 
you are walking in the dark. Ideally 
you should have something that is re-
flective so that you are easier to see. I 
know that you can see where you are, 
but drivers need to be able to see you. 

Adding to that challenge, rain or 
active snow cuts down visibility, as 
does a poorly cleaned windshield. 
The pedestrian has the right of way 
but that doesn’t mean you’ll win the 
fight against the car that hits you; 
even at low speeds you will get hurt. 

• Use the sidewalk. If it’s on the 

other side of the road, cross the 
road and use the sidewalk. 

• Cross the road at the corner or 
crosswalk. It is where drives 
anticipate finding you.

• Wait for the walk sign; do not 
jaywalk.

• Look both ways before you 
step off the curb. You have the 
right of way, but a car travel-
ling at 50 or 60 kilometres per 
hour can be a challenge to stop 
on icy or snow covered roads. 
Sometimes they slide through 
red lights at intersections.

• Try to resist walking with your 
eyes glued to your phone. Text 
later, walk now.

• Wear or carry something re-
flective, even in daylight.

• Walk facing the traffic so you 
can look at the roadway and see 
the cars coming towards you. 
This is a definite requirement if 

there is no sidewalk or you are 
walking on the road because 
the sidewalk is a giant puddle.

• If there is freezing rain consider 
walking on the grass beside the 
sidewalk for better footing.

• If you do slip and fall on the ice 
take a second before you move 
and confirm you haven’t hurt 
yourself. If you have broken 
something stay still and call for 
help. Don’t move around and 
make things worse.

If you see someone fall be careful 
how you approach them. You don’t 
want to fall and either land on the in-
jured person or hurt yourself as well.

If you have questions about this 
or any other crime prevention con-
cerns please feel free to contact 
Steve Hartwick with Campus Se-
curity Services either by phone at 
519-452-4430 ext. 4929 or e-mail at 
shartwick@fanshawec.ca.

CREDIT: SIXFIVE INTERACTIVE
Tyler Bryden is the chief executive officer at SixFive Interactive, a business that was funded by entrepreneurial grants. 

Fanshawe grad uses business 
to create social change

Crime prevention tip of the week

Social service worker program: 
Regular versus fast track

The social service worker pro-
gram is a generalist program that 
covers a lifespan of individuals. It 
is most suitable for people who are 
devoted to helping others wherever 
and whenever they need help. 

Just like the profession, it is a 
highly regulated program at Fan-
shawe. It is offered as a fast track 
option for university graduates or 
as a regular program. While both 
are diploma programs, the differ-
ence is in the offerings and the du-
ration. 

The regular program is two years 
long spanning four semesters in to-
tal with 600 hours of unpaid field 
placement. Fast track, on the oth-
er hand, takes 10 months spanning 
three semesters, with about 500 
hours.

“How the fast track is different is 
that it’s more of a niche program, 
which was initially created for uni-
versity graduates who have a psy-
chology or a sociology background 
and who are looking into skills and 
experience to work in the field of 
social service,” said Robert Owens, 
the program co-ordinator of both 
social service worker and human 
services foundation programs at 
Fanshawe.

There are also notable similari-
ties and overlap in the courses of-
fered in the regular and fast track 
options. According to Owens, 
students in fast track program are 
granted credits for some introduc-
tory courses because of their uni-
versity degrees and previous edu-
cation experience in a bid to reduce 
some of their workloads. 

For a program that produced its 
first set of graduates in 2001, the 
intake has been quite significant 
from about 20 students at the incep-
tion of the program to 50 currently. 
Owen attributed the increasing in-
terest in the program to university 
graduates who encountered diffi-
culty in getting a job because of the 
demanding skills in the job market. 

Aside from the typical fall in-
take, the regular program now has 
a winter intake with a break in Au-
gust. The fast track program how-
ever only has the September intake 
and has no break between semes-
ters due to its short duration. 

“We are pretty standard in how 
we operate,” Owens said. “In the 
fast track program, most of the 
courses are primarily in one section 
but there are a couple of courses 
such as counselling or group dy-
namics that we broke into smaller 
working groups, usually in two 
sections. In the regular program, 
we actually have two sections and 
the sections get broken down into 
two making four sections.”

Graduates from the social ser-

vices program are immediately el-
igible to register with the Ontario 
College of Social Worker and So-
cial Service Worker (OCSWSSW). 
OCSWSSW is the only regulatory 
body in the province and the title 
is regulated to protect the most vul-
nerable population whom social 
services workers work with. Other 
provinces have their own regulato-
ry colleges.

“Social Service Worker Gradu-
ate Association (SSWGA), Cana-
dian Association of Social Worker 
(CASW) and Ontario Association 
of Social Workers (OASW) are 
some of the professional develop-
ment bodies for members to net-
work and share experiences,” Ow-
ens said.

Social service is a grassroots 
profession with abundant job op-
portunities. 

According to Owens, the pro-
fession caters to a large age range 
from children to seniors. They 
work in community correction, 
mental health facilities, residential 
treatment programs, other residen-
tial programs, homeless shelters, 
shelters for domestic violence, 
community organizations all across 
Canada, Big Brothers, Big Sis-
ters and the Boys and Girls Club, 
among others. 

On employment rate, about 80 
to 85 per cent graduates from the 
program get a job within the first 
six months of graduating, which is 
three to five per cent higher than 
the provincial average. Owens also 
mentioned that graduates can es-
tablish organizations with funding 
from the government. 

“We don’t teach the business 
aspect but we teach the proposal 
writing on how to get some fund-
ing dollars. We usually encourage 
students to look into other admin-
istrative programs such as business 
management if they plan to run 
their own organizations.”

Some notable achievements of 
the program include focussing on 
individual families, groups, com-
munity organization and develop-
ment, non-governmental organi-
zations on housing projects and 
connecting to conversation circles 
with international services. These 
have helped the students, especial-
ly in counselling, to understand 
multiculturalism. 

“[The] social service worker 
program can be difficult for some 
students but our biggest encour-
agement is about communication. 
Good communication skills are 
extremely important. The ability to 
fully listen and track what people 
are talking about and being able to 
give it back to them is one of the 
main skills required and that’s what 
counselling is all about,” Owens 
said. “Communication is embed-
ded in everything we do on the 
field.”

 

FEYISAYO OLAKANYE
COURSE CONTEMPLATION

THOMAS SAYERS
INTERROBANG

STEVE HARTWICK
CAMPUS SECURITY
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Sudoku Puzzle

Word Search

Cryptogram

Puzzle rating:  Hard
Fill in the grid so that every row, every column and every 3x3 grid contains 
the digits 1 through 9. That means no number is repeated in any column, 
row or box. Solution on page 18

Unseen Sets: Cities of the Underworld
(Words in parentheses not in puzzle)

Ancient
Berlin
Buried
Cistern
Crypts

Forgotten (cities)
Eric (Geller)
Lost (rivers)
Paris
Rome

Scotland
Secret (hospitals)
(Time) capsules
Vesuvius
Don (Wildman)

Across
1. Big name in water filtration
6. Classic record label that rejected 
Beatles with the comment “Groups 
with guitars are on the way out”
11. Caravansary
14. Engine displacement unit
15. Comment made while fanning 
oneself
16. Modern
17. What an electric current does not 
flow through
19. Blacken
20. Whom Indians called “Bapu” 
(“Father”)
21. 2011 inductee into the World Golf 
Hall of Fame
23. German article
25. ___ show (part of an old carnival)
26. Largest country in Africa since the 
breakup of Sudan in 2011
30. Furnish temporarily
31. Beach walkers

32. Snaps up
35. Iraq War danger, for short
38. Clarinetist’s need
39. Dealers in futures?
40. Group that often files amicus briefs 
(Abbr.)
41. Chemical suffix
42. French metropolis near the Belgian 
border
43. Some Deco illustrations
44. “A fuller blast ___ shook our 
battlements”
46. Fights with
48. City of Light creator at the 1893 
World’s Fair
50. Infection fighter
52. Facility often found near a port
54. Underwater trap
59. Buffalo-to-Burlington direction
60. High (and high-priced) options for 
spectators
62. You, overseas
63. More hazardous, as winter driving 

conditions
64. Dodge, as work
65. French possessive
66. ___ Dame
67. Mathematician who was the 
subject of the book “The Man Who 
Loved Only Numbers”

Down
1. WordPress or Tumblr page
2. Last name in morning TV
3. Christopher Columbus Trans. Hwy.
4. Be disposed (to)
5. Robin Hood and others
6. Foundation leader
7. Awards show presider
8. Make butter old-fashioned way
9. Close-up magician’s prop
10. Outfits
11. Outlaws
12. Hall-of-Fame football coach 
Greasy
13. Sip on
18. Peculiar sundial numeral
22. Suffix with Ecuador or Euclid
24. Conrad of the silents
26. Cutting-edge brand?
27. Refuse at a bar
28. Round numbers?
29. Anatomical cavities
30. Abbreviation on a gym weight
33. Family member (Abbr.)
34. Glacial ridge
36. Home of ancient Greek scholars
37. Attic accumulation
39. Arthur Conan Doyle title
40. Class for model students?
42. Positions oneself to hear better, say
43. Italian sportswear name
45. Country music’s ___ Young Band
47. Holly tree
48. Hair piece
49. Start of an elimination rhyme
50. “Have some!”
51. Modern lead-in to cafe
53. Kitchenware brand
55. Glassmaker’s oven
56. Covered, in a way
57. Overseas alternative?
58. Clucks
61. Vein contents 

Crossword Puzzle

Aries (March 21 - April 19) 
Romantic attractions and sensu-

ality will have a powerful emotion-
al appeal over the next few days: 
expect short-term relationships to 
soon expand into long-term com-
mitments. Physical energy and ro-
mantic intrigue are on the rise.     

Taurus (April 20-May 20)
For the next few days social ac-

ceptance on the workscene will in-
crease. Tuesday through Thursday 
social or romantic relationships may 
also be affected: expect new intima-
cy and sudden proposals to be brief, 
however. By the end of this week 
both romantic and social attitudes 
will change yet again. .  

Gemini (May 21 - June 20)
Work demands will suddenly in-

crease this week. For many Geminis 
a recent period of vague instructions 
is now coming to an end. Before 
mid-week authority figures will 
expect you to take more initiative. 
Late Tuesday evening social restric-
tions may be annoying: friends or 
lovers may demand quick answers 
to old questions. 

Cancer (June 21 - July 22)
Recent disruptions to family rela-

tionships or disagreements with old-
er relatives will soon be resolved. 
Loved ones are now restless and 
demanding. Tuesday through Friday 
expect an unusual ultimatum from 
authority figures. 

Leo (July 23 - August 22)
Financial planning and family 

discussions may be emotionally in-
tense over the next few days. Over 

the next few days, expect loved 
ones and home relationships to be 
strained or mildly dramatic. For 
the time being others may feel mis-
understood or ignored. Someone 
close may now wish to dramatically 
change their role in the group.

Virgo (August 23 - Sept. 22)
Romance will now begin a phase 

of emotional fulfillment and social 
acceptance. Previously hidden or 
withheld feelings will now come to 
the surface. For the next few days 
expect loved ones to be overly sen-
timental and highly focused on new 
goals in relationships. Many Virgos 
will now leave behind a five week 
period of restlessness or emotional 
frustration in love relationships. 

Libra (Sept. 23 - Oct. 22)
Long-term social and roman-

tic relationships may now become 
complex and demanding. Over the 
next few days expect both lovers 
and close friends to express strong 
feelings of love, attraction and fam-
ily loyalty. Many Librans will now 
experience a powerful deepening 
of relationships: Family or home 
schedules may be key issues. 

Scorpio (Oct. 23 - Nov. 21)
Study and test new work projects 

carefully over the next few days. Be 
relentless: this is a strong time for 
clarifying difficult duties. Emotion-
al change will soon arrive: expect 
others to be excited by new ideas 
or potential mates. In the coming 
weeks many Scorpios will experi-
ence dramatic shifts in their social 
relationships or group identity. 

Sagittarius (Nov. 22 - Dec. 21)
A close friend may be nostalgic or 

highly emotional. Key issues may 
involve past romantic relationships 
or social triangles. Over the next few 
days expect close friends or loved 
ones to feel a strong need to relive 
past events or contact long-forgot-
ten friends. Remain patiently sup-
portive: this is an excellent time for 
others to release unproductive emo-
tions or break free from the outdated 
loyalties of the past.

Capricorn (Dec 22 - Jan.19)
Before mid-week social routines 

may also change: expect loved ones 
to plan quiet, private encounters. 
For many Capricorns this upsurge 
of social energy will initiate a pow-
erful new wave of satisfaction and 
progress in love relationships. Tues-
day through Friday watch for subtle 
but highly seductive hints from po-
tential lovers. 

Aquarius (Jan. 20 - Feb. 18)
Some Aquarians may find that 

secondary duties now begin to cap-
tivate their time and attention. After 
Wednesday a long-term friend or 
lover may arrange new travel plans 
or suggest a significant change to 
the home environment. 

Pisces (Feb. 18 - March 20)
Some Pisceans will soon begin 

a new stage of ambition and group 
involvement. Watch for career inter-
est and partnership proposals to now 
increase. Before Tuesday romantic 
discussions may be scattered and 
unpredictable.

Notes:

Solution on page 18

AUS  C T U S Y S T A  MCPS WE POQCAOZCNI CN

AUS X T S R X O Z  NUOYCTB WE K Z S N N C T B N ; 

AUS C T U S Y S T A  MCYAXS WE NWPCOZCNI  

CN AUS SRXOZ NUOYCTB W E  I C N SYJ .

--  P U X Y P U C Z Z

___  ________ ____ __  __________ __

___ _______ _______ __ _________;

___ ________ ______ __ _________ 

__ ___ _____ _______ __ ______.

-- _________

Solution on page 18
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Don’t get duped by 
direct marketing

One of the most overlooked 
makeup products are lip liners. Peo-
ple often associate lip liner with old 
ladies or as an out-dated way of do-
ing makeup. The truth is that lip lin-
ers are actually a great way to make 
your lips look bigger and can create 
a highly precise look as well as make 
your lipstick stay on much longer. 

The traditional way of applying 
lip liner is to draw the product on 
the outline of the lips and this is still 
really effective if you are using dark 
lipsticks. 

As you may know, dark lipsticks 
(reds and purples) are the absolute 
worst for bleeding and feathering. If 
you apply a complimentary colour of 
liner to the outline of the lips, it helps 
seal the lipstick in. This will also 
help you achieve a perfect lip shape, 
which can be difficult to accomplish 
by just using a lipstick. 

Another way you can apply lip 
liner is by filling in your entire lip as 
well as outlining the shape. You can 
use a deep coloured lip liner to add 
more depth and dimension to your 

lipstick. If you use a liner that is a 
bit lighter than your lipstick, it will 
not only transform the colour of your 
lipstick, it will also help make your 
lips look bigger.

For those of you who don’t like 
the feeling of a lipstick, but still want 
a bit of colour that doesn’t need to be 
reapplied a million times a day, you 
can mix a waterproof lip liner and lip 
primer together to create a beautiful 
stain. This will tint your lips without 
having the feeling of a lipstick or 
balm. Lise Watier’s waterproof lip 
liners are excellent to use for this 
trick as they are extremely soft and 
blend beautifully. 

Lastly, for those who want to 
create the ombre lip, it is best done 
when using lip liners. Lipsticks are 
too creamy and can look muddy 
quickly if you aren’t careful. Since 
lip liners are a bit drier, you have 
much more control blending the co-
lours together. 

You can start by applying a darker 
colour to the outer part of the lip and 
then apply the lighter liner near the 
center of the lip. Start to feather the 
two colours together by using a lip 
brush until the blend is seamless.

While lip liners are often an after 
thought, you should really give them 
a try. If you are a lipstick fan, then 
adding this product to your collec-
tion is an absolute must.

JOSHUA R. 
WALLER
BEAUTY BOY

At some point in life, you or 
someone you know may fall victim 
to a direct marketing company. It 
doesn’t sound so bad on the sur-
face but hidden behind promises of 
quick advancement and a hefty sal-
ary is the reality of high employee 
turnover rates and a low return on 
investment. 

While direct marketing seems 
like a decent way to pay rent, the 
companies utilizing this tool are do-
ing so to provide an air of legitima-
cy to their business dealings. The 
point of direct marketing isn’t to 
provide great products to customers 
in a personable manner, it’s to cre-
ate a system wherein the employees 
are the customers. 

For product-based direct mar-
keting companies, new recruits are 
often encouraged or required to 
purchase the products in order to 
demonstrate it to customers through 
person-to-person sales pitches. The 
products can be as cheap as $40, but 
easily climb to well over $1,000. 

Products are sold to the employ-
ees as useful aids for generating 
more sales, but the money they 
invest will likely take weeks or 
even months to earn back. While 
the company is making a killing on 
the sales these employees generate, 
the workers in question only earn a 
fraction of those sale’s profits while 
trying to break even. 

Companies usually increase the 
commission percentage after an 

employee makes a certain number 
of sales, but these pay scales are 
carefully constructed to weed out 
the majority of new employees 
before they progress too far up the 
ladder. 

How is this done?
Direct marketing companies spe-

cifically target students and young 
graduates by catering their search 
engine optimization (SEO) towards 
this demographic. They are sought 
after because they often have a 
close network of friends and family. 
Employees are frequently responsi-
ble with generating their own leads 
so companies encourage them to 
start with those closest to them and 
branch out from there. Since fam-
ilies and friends are often support-
ive, the marketing companies have 
a good chance of maximizing their 
profits from these new employees’ 
close network. 

By the time new recruits have 
worked through their immediate 
network, they are usually still in 
one of the bottom tiers of the com-
mission scale and running low on 
new leads. As a result employees 
often leave due to a lack of new cli-
ents or discouragement with a poor 
sales track. 

The flip side of this is the small 
percentage of employees that 
achieve some degree of success. 
These workers are encouraged to 
recruit others into the company 
and are given wage incentives and 
bonuses to do so. Once a worker 
has recruited enough people they 
are promoted to a more manageri-
al-focused position. The new job is 

to generate as many employees as 
possible and teach them the sales 
pitch opposed to selling the actual 
product. Once they gather enough 
employees, they move up to man-
age the people who are managing 
the employees and so on and so 
forth. Sounds familiar doesn’t it? 
Some people might even say it re-
sembles a pyramid scheme.

The bottom line is that none of us 
want to be a pawn in their games. 
So how can we avoid them? After 
speaking with a number of Fan-
shawe students and graduates the 
Interrobang has found some red 
flags that come up during the hiring 
process. 

1.  Most of these positions are 
posted on sites such as Kijiji, In-
deed and Careerbuilder, the latter 
of which is known as a preferred 
job board for direct marketing com-
panies.

2.  The interviews focus more on 
the credibility of the company and 
the track for promotion rather than 
the actual job or product.

3.  This isn’t an office job and of-
ten you will be going door-to-door 
or generating your own leads in a 
geographic area. 

4.  The training is unpaid or costs 
you money to attend. There are also 
frequent pay-to-attend seminars.

5.  The interviewer says some-
thing like, “Only one in 15 people 
are hired but we’re going to hire 
you on the spot”.

Bearing this in mind, get out 
there and start paving your career 
path with companies that care about 
their employees and not just their 
employee’s money.

CREDIT: STYLE-PHOTOGRAPHY ON THINKSTOCK
Pyramid schemes are a great way to make an unbelievable amount of money at the top, while screwing over the little guys at the 
bottom so beware. 

NICK REYNO
INTERROBANG

Healthy eating is easy and hard at 
the same time. Many people make 
excuses that it takes too long or too 
much work or it’s too expensive. 
That’s true if you don’t have a plan. 
Making a plan, much like a workout 
plan or a study plan, is key to your 
success and will make life easier in 
the long run. 

Meal planning takes work at first, 
especially if you are not sure how 
to cook, limited in your tastes, on 
a budget or busy with school, work 
and home life. You can seek the 
advice of a nutrition coach or dieti-
tian, which will come as a relief to 
get you started. Ultimately, you will 
need to put work in by yourself and 
follow directions carefully. Here is 
a basic plan to help you get started:

Find time
Look at your schedule and find a 

time each day or a few times a week 
when you can do some cooking. If 
cooking and storing meals ahead is 
not an option, then you will need to 
make time each day to prepare for 
the day ahead or the next day. All 
you need is 30 to 60 minutes a day 
or a few hours on a weekend with 
some easy 15 to 20 minutes each 
day for heating, putting together 
and packing up.

Make a few lists 
Write out the foods and meals 

you like and then figure out how 
you can make them healthier. You 
may need some help with this. 
Make note of what you already 
have stocked in your fridge and 
cupboards and eliminate junk.

Make a list of what you will need 
to buy at the grocery store or if you 
have a meal plan at school, make a 
list of all the healthy options at each 
food service place. Packaged items 
cost more so look for unprocessed 
whole foods as much as possible.

Write out what you will eat each 
day for at least a few days ahead or 
a full week. Plan for leftovers and 
include healthy snacks and water. 
Find new healthy recipes for your 
revamped meals. Plan for days 
when you will be going out with 
friends and eating or drinking more 
than usual. Make sure the rest of the 
day is super healthy and plan for 
some extra workout time.

Follow your meal plan
Keep it somewhere you will al-

ways see it. Take a picture and 
attach it to a reminder on your 
smartphone calendar so it will pop 
up on your phone at the right time. 
Prepare yourself for hiccups or un-
planned circumstances and make 
sure you have alternate choices or 
carry healthy snacks when needed.

It will take some work at first 
so give yourself a month or two of 
getting into a groove and months or 
even years to really get things right. 
Baby steps.

KAREN NIXON-CARROLL
INTERROBANG

A meal plan that works

Line those lips
CREDIT: JOSHUA R. WALLER 

Lip liners are the best way to intensify your lipstick while also lengthening the time 
the lipstick lasts. 

/fsuinterrobang
@interrobang_fsu
@fsuinterrobang
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2017 Subaru Legacy 2.5
Touring: Car of the Year?

CREDIT: NAUMAN FAROOQ
Though there are many positives to the 2017 Subaru Legacy 2.5i Touring, we don’t think it deserves the name of Car of the Year.

Back in 2015, the Automotive 
Journalist Association of Canada 
(AJAC) awarded the Subaru Lega-
cy with their Car of the Year crown.

That surprised many, not because 
Subaru doesn’t deserve to win, but 
because the Legacy model largely 
goes ignored these days.

Some could say that I’m guilty 
for not testing this new version of 
the Legacy earlier, to help spread 
the word on this Honda Accord 
and Toyota Camry competitor, but 
I’m not at fault. I had asked Subaru 
many times in the last two years to 
test the Legacy, but the previous PR 
officer at Subaru Canada was more 
interested in forwarding his resume 
to Porsche than to look after my re-
quest.

With a new person sitting in the 
PR chair at Subaru Canada, I sent a 
new request and got the car booked 
for two full weeks.

How did I get along with it on my 
extended test drive?

It was largely good, but not per-
fect by any means. Let’s address the 
complaints first. There really is little 
to write against this car, but given 
that I had this car during some cold 
weeks, I really wished it had a heat-
ed steering wheel. This feature is 

available on higher-end trims of the 
Legacy model, but my tester didn’t 
have it. That meant, warm gloves 
were needed, which caused an issue 
with operating the infotainment sys-
tem, which is a touch-screen affair.

I also didn’t like how the trunk 
compartment is trimmed, it looked 
loose and ill fitted in some areas and 
that’s inexcusable on a new car.

Then there was its fuel economy. 
I averaged 10 litres per 100 kilome-
tres during my test week, which is a 
lot for a vehicle that has a modest, 
2.5-litre, flat-four cylinder engine 
that made just 175 horsepower. 
Though, it was cold during those 
two weeks, which can affect fuel 
economy. The fact that this tester 
also had a six-speed manual gearbox 
could also explain the thirst because 
I’d hold on to each gear a bit longer, 
to help the cars’ acceleration. This is 
no rocket ship, so it required a bit 
of effort to keep it moving along 
at an acceptable pace. If you slow 
down for a corner, and forget to shift 
down, you’d be crawling out of it at 
a snails pace; it only has 174 pounds 
per foot of torque, and that comes in 
at 4,000 revolutions per minute.

I wish the Legacy was still being 
offered with a turbocharged version 
of this 2.5-litre motor because those 
cars were fun to drive.

But what are the positives regard-
ing this Legacy?

Like all Subaru’s I’ve ever come 
across, it handles really well, es-
pecially when the weather is being 
nasty. Thanks to symmetrical all-
wheel drive, the Legacy can handle 
anything Mother Nature throws its 
way. 

On top of the handling, the ride 
quality is also good; it soaks up the 
bumps as if it steam rolls over road 
imperfections, as you drive along. 
Plus, the seats are comfortable and 
supportive, so if you spend a lot of 
time in your car, this would be ideal.

Speaking of comfort, it has lots 
of room in the cabin and not just for 
front seat passengers; even rear seat 
legroom is good.

Apart from that, the interior is 
well appointed, but nothing that’ll 
amaze you. Most other cars in this 
category have better infotainment 
systems and funkier dashboards, 
but where the Legacy lacks in style, 
it makes up for in durability; these 
cars do last forever.

On top of it all, it is even priced 
quite well, the 2017 Legacy is yours 
from just $23,495. A Touring model, 
like my tester, carries a base price of 
$26,595; given its size and all-wheel 
capability, that is pretty good value.

But, is it good enough to be 
awarded Car of the Year? It won’t 
make it on my list, but I can respect 
those who do think it deserves that 
accolade.

NAUMAN FAROOQ
MOTORING

Use Your FanCard for Parking in Lot 8!
FanCard readers have been added to the lot as a new payment option.  The new reader will allow 
drivers to swipe a pre-loaded FanCard as a method of payment to gain access to the parking lot. 

Parking Services are excited to announce a new payment option 
for Lot 8 - $4.00/entry parking lot located North of K building.

PRE-LOAD your FanCard’s FlexPlan at any food service location, 
student lab, retail store or online at http://fancard.fanshawec.ca 

Men’s Basketball
OCAA West Division Standings

Team GP  PTS FOR AGA.

Sheridan 9 18 862 662

Humber 11 18 895 739

Niagara 9 16 815 724

Fanshawe 11 10 955 892

St. Clair 10 8 864 868

Mohawk 11 8 967 1011

Redeemer 11 8 933 972

Lambton 10 6 749 848

Sault 10 0 607 831

Men’s Volleyball
OCAA West Division Standings

Team GP  PTS FOR AGA.

Fanshawe 12 22 34 8

Mohawk 13 22 33 8

Humber 12 16 26 17

Niagara 12 14 28 17

Redeemer 12 14 25 19

Sheridan 13 14 26 23

St. Clair 12 12 21 21

Conestoga 12 8 16 26

Cambrian 13 2 5 36

Boreal 13 0 0 39

Women’s Basketball
OCAA West Division Standings

Team GP  PTS FOR AGA.

Humber 11 22 861 582

St. Clair 12 20 852 651

Mohawk 11 16 768 608

Fanshawe 11 14 727 628

Niagara 11 14 798 651

Redeemer 13 12 855 880

Lambton 12 8 676 836

Sheridan 11 4 592 774

Sault 12 4 568 804

Cambrian 12 2 629 912

Women’s Volleyball
OCAA West Division Standings

Team GP  PTS FOR AGA.

Humber 12 24 36 2

Niagara 12 22 34 9

St. Clair 12 18 28 12

Fanshawe 12 14 24 18

Mohawk 13 14 25 22

Sheridan 13 12 24 24

Redeemer 12 10 19 26

Cambrian 13 8 19 30

Conestoga 12 2 5 34

Boreal 13 0 2 39
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Cryptogram Solution:
The inherent vice of Capitalism is the unequal sharing of blessings; the inherent 

virtue of socialism is the equal sharing of misery. -- Churchill

Solutions from page 15:

The Ontario Hockey League 
(OHL) trade deadline has been ex-
tremely kind to the London Knights 
so far. 

The additions of Dante Salituro, 
Mitch Vande Sompel and Mitchell 
Stephens have made an already tal-
ented team even better. 

While they gave up considerable 
draft picks to acquire short-term tal-
ent, the Knights are benefiting from 
the excellent play of the newcomers. 

Former Ottawa 67s forward Dan-
te Salituro has been excellent in his 
return to the OHL; he spent much of 
this year sitting on the bench in the 
AHL and ECHL. A former 83-point 
player for the 67s, Salituro has 
scored seven points in his first six 
games as a Knight, including four 
goals. He’s smart, fast and loves 
to generate offence; he’s been all 
around the opposing team’s net in 
his first few weeks.

Meanwhile, after 37 points in 37 
games for the Oshawa Generals, 
Mitch Vande Sompel is showing 
no signs of slowing down in Lon-
don. The New York Islanders third 
rounder has seven points in six con-
tests for the Knights. That includes 
a four-point performance against the 
Niagara IceDogs on Jan. 22, which 
earned him the OHL’s first star of 
the night. 

Vande Sompel is smart in both 
zones; he skates well, makes good 
plays in his own zone and loves to 
jump into the rush. He’ll be a key 
player come playoff time.

Mitchell Stephens will be relied 
on to play more of a defensive role 
moving forward, but he’s also been 

factoring into a potent Knights of-
fence. Stephens has a goal and four 
helpers through his first six games 
in the Forest City. He’s got great 
hands and is extremely crafty with 
the puck. He’s also great defensive-
ly and can be relied on at both ends 
of the ice.

After taking a few games to gel 
with the new faces in the line-up, 
the Knights are looking true to form 
lately. 

They’ve scored 31 goals in their 
last six games, and four wins in their 
past six have put them back into first 
place in OHL standings. They’re 
tied with the Sault Ste. Marie Grey-
hounds with 67 points. They also 
have two games in hand. 

With two huge wins against Otta-
wa (7-2) and Niagara (11-2) on the 
weekend of Jan. 20, the goal scoring 
is a non-issue for the Knights. Their 
192 goals are good enough for sec-
ond place in the OHL. 

Moving forward, the main issue 
is the depth of the Western Con-
ference. There are six teams in the 
west that have more points than the 
Oshawa Generals, the top team in 
the east. That means the playoffs 
are going to be extremely interest-
ing. With Owen Sound on a huge 
winning streak, and Erie, Sault Ste. 
Marie and Windsor all playing great 
hockey, it’s going to be tough to beat 
any of these teams in a seven-game 
series.

Throw in the dangerous Kitchen-
er Rangers and you have six teams 
that could compete in the west. 

In a playoff series against any of 
these foes, it could be depth that 
makes the difference. And after the 
busiest trade deadline of any OHL 
team, the London Knights are well 
prepared no matter who they face.

CREDIT: CLAUS ANDERSON OF GETTY IMAGES
With the playoffs right around the corner, new Knights’ addition Mitch Vande 
Sompel will be a great asset to the team and will hopefully help them once again 
bring home the Memorial Cup. 

New faces making immediate 
impact for Knights

COLIN GALLANT
KNIGHTS’ NIGHT

Anique Daley: A true star on and off the court

Fourth year women’s basketball 
player Anique Daley is a star on and 
off the court. Not only is she fifth 
overall for points on the team with 
93, but she’s also one of most ath-
letic players in the Ontario Colleges 
Athletic Association (OCAA) ac-
cording to head coach Bill Carriere. 

“Anique is a huge contribution 
to our team…[she’s] extremely, 
extremely athletic,” Carriere said. 
“She’s just amazing defensively 
and now she’s contributing offen-
sively as well so she’s a huge factor 
for our squad.” 

At a young age, Daley, now 22, 
moved with her family from Jamai-
ca to Chatham, Ont. and her love 
for all sports, and basketball specif-
ically, emerged. 

“It was a new sport that I didn’t 
have much experience with. I saw it 
and I thought that I wanted to try it 
out,” Daley said. “I tried it and was 
good at it.” 

Although basketball was not the 
only sport Daley thrived in as she 
spent her childhood playing soccer, 
tennis and track and field. Though 
when it came to postsecondary, Da-
ley decided to pursue basketball. 

At 18, Daley enrolled in Fan-
shawe’s fitness and health promo-
tion and embarked on being a full-
time student-athlete.

“I definitely wanted to get away 
from home, but I didn’t want to be 
too far, and it had the program I 
wanted to take. Basketball was [at 

Fanshawe]. So it had a little bit of 
everything.”

Once Daley’s fitness and health 
promotion program was completed, 
she decided to continue her educa-
tion with Fanshawe and enrolled 
into the personal support worker 
(PSW) program, showing that be-
ing a varsity athlete, as well as a 
full-time student was no problem.

When asked about the demand-
ing schedule, Daley did admit that 
it is hard to time manage. 

“It’s quite difficult to stay on top 
of your school work or if you have a 
part-time job, you are working and 
then practicing everyday,” Daley 
said. “ You just need to make sure 
you are on top of everything.” 

But according to Daley, the bene-
fits of being a full-time student-ath-
lete outweigh any negatives.

“When you are able to have fun 
and you are around people that are 
your family too, I’d say that’s pretty 
amazing,” Daley said.

Since Daley has been on the 
team for the past four years, she has 
earned the respect of the athletes 
around her, being a leader on the 
team that the girls can turn to.

“As a vet there will be times 
where you will have to step up to 
the leadership role and I like being 
there for my teammates.”

Carriere agreed that Daley is de-
finitively one of the players others 
lean on.

“She’s more of a quiet leader, 
when Anique is in a good mood ev-
erything is peachy, so fun” Carriere 
said. 

But it is not just the fact that she 

is a vet that allows her the title of 
leader, it is also the fact that she is 
extremely hardworking. 

To illustrate this, Carriere de-
scribed the game on Jan. 21 against 
the Humber Hawks, who are the top 
team in Canada. 

“Anique checked in at the start 
of the game and never left, she was 
dominant offensively and defen-
sively,” Carriere said. “If it wasn’t 
for her we wouldn’t have been in 
that game.”

Although the Falcons lost the 
game, it was only by three points 
with a score of 59-56. 

As evident above, Daley is a 
leader for her fellow teammates on 
the court, but she is also standing up 
for fellow students off the court by 
being one of the faces of the “You 
Don’t Say” Campaign.

“They came to me and asked 
if I wanted to be a part of it and I 
jumped on it right away because I 
was like why would I not, it’s an 
awesome campaign and being apart 
of it is amazing,” Daley said. 

According to Daley, she wants to 
be a part of more campaigns around 
the school to try and help in anyway 
she can. 

“If you see something or hear 
something and you aren’t ok with, 
speak up.”

With regards to her basketball 
season, Daley was nothing but pos-
itive.

“I think we are doing great so 
far,” Daley said. “I’m excited to see 
where we go.”

 

CHRIS ORTH
INTERROBANG

CREDIT: FANSHAWE ATHLETICS 
Anique Daley, the fourth-year veteran on Fanshawe’s women’s basketball team, is “the most athletic player in the OCAA” according 
to head coach Bill Carriere. 
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SPORTS NIGHT
THURSDAY
69¢ WINGS

After 7pm
DINE IN ONLY 

SPORTS HOODIE GIVEAWAYS

 
JANUARY 31
9pm I D1060
Tuesday,I

COVER
TUNE

FRIDAYS

2:30p m-5:30p m  OBS

www.fsu.caTHE OUT BACK SHACK

SUNDAY, FEBRUARY 5TH

PATRIOTS VS.
FALCONS

FREE • 19+ Event / All Ages with Fanshawe ID

 Wing & drink specials

VS.

Doors Open at 4pm


